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Unethical Practices in Marketing

 Targeting to Children 

Adverse effect on personality, materialistic values. 

 Dramatisation of Children

Super Kids

 Unhealthy Products



 Predatory Pricing

 Exorbitant prices

 Privacy concerns

 Trade marks violations

 Data piracy

 Expiry date concerns



 Unethical sales promotion

 Celebrity endorsement (Emotional Blackmail)

 After – sale – service concerns

 Artificial shortage

 Unfair practices










