TaalilalaB e & =1ATa"
A | A (.'.',-"’ ~

- Socibhono Fol
AT AT VO U

i+ L.S. Raheja College of
o 9

Arts & Commerce

- 9 Gujarati Linguistic Minority Institute

BOOKLET

DEPARTMENT OF
MASTERS OF COMMERCE

FROM 2016 TO 2022




TABLE OF
CONTENTS

ol /INTRODUCTION OF THE DEPARTMENT:

02 | MEMBERS OF DEPARTMENT:

O3 / COURSES OFFERED BY THE DEPARTMENT:

04 / PROGRAM OUTCOMES:

O5 / STUDENT DATA:

O6 / BESTPRACTICES:

O7 / TEACHING LEARNING METHODS:

08 / RESULT ANALYSIS:

09 / LIST OF ACTIVITIES THROUGHOUT THE YEARS:

10 / FUTURE PLANS:

MYEST ,.3' 201 1AL
oRACATiol poltaAR COOFEKA] [ON CASH

CFHPMGL o SINANCE BUS( MESS wEALTH £co HﬂMY MANAGEMENT

FINANCING MMRFSUC£ESS URRENC}' REVE U WEST  commence ALTH
(WESTM ENi

CoMMERcE

CORDZI:E:TE PF&'aF[Tﬂmumw E c‘:6 N o Ml C
IWEST o p
o ACCESS =~ pusmgs

PAY EATH o EINANCING  sux ECORG

LSRC/Department of Masters of Commerce



INTRODUCTION:

e The M. Com program was introduced in the year 2002 as a
part of the L. S. Raheja College of Arts and Commerce.

e M. Com department is run under the heads hip of Mr. Raju D.
Gole. M. Com program outlines & subjects offered in each
semester was framed in such manner that the students are
exposed to latest trends in relevant branches of knowledge,
competence and creativity to face global challenges.

W

Advanced Business Studies Banking and
Accountancy ELETE ) Finance

MEMBERS OF DEPARTMENT :

Sr. No. Name Designation

1 Mr. Raju D. Gole Coordinator
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COURSES OFFERED BY THE
DEPARTMENT (PAPERS TAUGHT)

Semester I - First Year
« Strategic Management
« Economics for Business Decisions
« Cost and Management Accounting

« Business Ethics and Corporate Social

Responsibility

Semester 2 - First Year
« Research Methodology for Business
« Macro Economics Concepts and Its
Application
« Corporate Finance
« E-Commerce

M. Com (Advanced Accountancy)
Semester 3 - Second Year

« Advanced Financial Accounting

« Advanced Cost Accounting

« Direct Tax

« Project Work I

M. Com (Business Management)
Semester 3 - Second Year
« Human Resources Management
« Marketing Strategies and Practices
« Organizational Behaviour
« Project Work I

PROGRAM OUTCOMES:

M. Com (Banking and Finance)
Semester 3 - Second Year

« Commercial Bank Mangement

« Financial Market

« Debt Market

« Project Work I

M. Com (Advanced Accountancy)
Semester 4 - Second Year
« Corporate Financial Accounting
« Indirect Tax — Introduction of Goods and
Services Tax
« Financial Management
« Project II

M. Com (Business Management)
Semester 4 - Second Year
« Advertising and Sales Management
« Retail Management
« Management of Business Relations
« Project I1

M. Com (Banking and Finance)
Semester 4 - Second Year

« International Finance

« Financial Services

« Investment Management

« Project II

L. S. Raheja College of Arts & Commerce follows the course outline keeping in mind

that students are able to cope up with latest developments in national and global

level.

« Impart the students with higher

level knowledge and understanding of

contemporary trends in accounts, finance, audit, tax and commerce.

« Develop competency in the students about the laws and regulations of Company
Act, Insurance Act, Banking Act etc. and roles of commercial, government and
central banks in controlling money market and inflation.

« Provide guidance to students to plan and undertake independent research in a

chosen discipline.
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PROGRAM SPECIFIC OUTCOMES:

« Equip the students to evaluate environmental factors that influence business
operation with the conceptual requirements and skills on preparation and
interpretation of financial statements

« Facilitate the students to apply capital budgeting techniques for investment
decisions

« Prepare students to appraise the structure and operations of banking system

« Prepare the students for an in depth analysis of investment, portfolio management,
investment banking and liquidation of investments

« Impart the students the concept of risk mitigation in financial sectors and their
role in investment decisions of individuals and business enterprises.

STUDENT DATA

Year 2016-2017 | 2017-2018 | 2018-2019 [2019-2020]2020-2021

Number of
292 219 193 181 167
Students
2020-2021
167
2016-2017
292
2019-2020
181
2017-2018
219

2018-2019
193
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. BEST PRACTICES l

n

« Placement Assistance Post Graduation Students
« Workshops For Preparation Of Competitive Exams.

« Student Centric Approach.

TEACHING LEARNING METHODS:

« Cooperative Learning

« Project Based Learning

RESULT ANALYSIS l

Result Analysis-
MCOM 2016-17

Result Analysis -
NO.Of STUCENTS PASS gy MCOM 2017-18

with 'A’ grade
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Result Analysis-

_ MCOM 2018- 19
Result Analysis- MCOM | = No.o sudent oss vith ¢

2019-20

1 No.of students pass with 'A’
Mo.of students pass with 'O’ grade

grade
10% m No.of students pass with 'A+ grac
32% 5g9,
Mo.of students pass with 'A' gr

N Result Analysis - MCOM
2020-21

r“\& ® No.of students pass with 'A+' grade

10%

M No.of students pass with "A’ grade

Mo.of students pass

LIST OF ACTIVITIES
THROUGHOUT THE YEARS

« Webinar on “How to Prepare and Crack Banking &
Insurance Exams.”

« Webinar on “Financial Awareness.”

FUTURE PLANS

« To Organize internship based programs.
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